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WE “TAILOR” MARKETING SOLUTIONS
EXCLUSIVELY FOR EACH BRAND
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Adsota Agency

Social NetworkOTA Network GameHub

Adsota Agency is a comprehensive marketing solution 

provider with more than nine years of experience in 

consulting and implementing campaigns to help optimize 

performance and financial resources for businesses. 

Inheriting a diverse marketing ecosystem from Adsota and 

Appota, Adsota Agency is the bridge between your brand 

and entertainment & technology platforms, with more 

than 60M+ users.

Full-service
Marketing Agency
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Adsota Ecosystem

1 2 3 4
Adservice

Full service Marketing Agency 80+ million followers

on various social networks.

     1000+ Livestreaming 

Influencers from OTA Network

3.6+ MILLION monthly visitors on 

GameHub VN - entertainment 

channel exclusively for Gamers

Adsota
Social Network OTA Network Gamehub
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Adsota Social
Network

Kho Tàu TV

Nhà Thổ

Nhà cấp 4

Báo Hồng

Adsota Ecosystem
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Creative, Dedicated, 
Professional

Users’ data up to

MILLION people.
Adsota Agency owns a huge youth user data platform, that helps 

businesses expand their potential customers’ data, and optimizes 

advertising costs. 

We accompany your brand every step of the way with the most 

relevant total marketing solutions.
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Our Customers

E-Commerce App/Gaming F&B travel/ hotel Finance/ banking Telecommunication Education Others
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Our Approach

We receive problems, analyze them,  and offer tailored 

solutions for each business to optimize costs and maximize 

campaign effectiveness.

FULL SERVICE 
MARKETING 

AGENCY

Performance
Marketing

Virtual
Event

KOL
Partnership

Community
Marketing

Creative & 
Social Planing

IMC
Campaign
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STEP 1

Problem analysis & 

goal setting

STEP 2

Research current 

marketing activities 

of customers

STEP 3

Propose solutions to 

customers

STEP 4

Deploy solutions & 

maximize resources

STEP 5

Manage campaigns 

& update with 

customers regularly

STEP 6

Evaluate campaign 

effectiveness & 

Evaluate working 

experience between 

customers & Adsota

Our Approach
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Our Difference

Holding more than 60 million 

pixels of young Southeast Asian 

users on digital platforms

Appota Ecosystem

•	 Owning a lot of support 

software to help optimize 

conversions for customers 

•	 Various forms of advertising

•	 Various user behavior files

Gaming Influencer Network Experienced team in 

implementing IMC projects 

as well as fighting in many 

different fields and industries

•	 We have the experience and 

in-depth knowledge of many 

different industries

•	 We have dedication, support, 

companionship, and  

understanding

•	 Adsota is the only partner of 

Facebook Gaming in Vietnam

•	 We manage 1000+ Gaming 

Creator

•	 Deliver ads to the right 

target audience through the 

Lookalike data platform

•	 Cost optimization

•	 Expand brands’ potential 

customers’ file.
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Performance
Marketing

Paid Media Ads - Google, SME, 
GDN, Native, Cốc Cốc Search
Paid Social Ads - Facebook/

Instagram/Youtube/TikTok Ads

Branding
IMC, Viral Marketing/PR, Social 

Seeding/KOLs, Community 
Marketing

Event
Virtual Event, Webinar, 

Esport, Offline Event: 

Workshops, Exhibitions 

& Display Products, 

Brand & Products  
Introduction event

Design

Brand awareness, brand 

publications, UX/UI Design, 

Website/App, Graphic 

Design

Digital

Email Marketing, Social 

Media

Video
Production 
Motion Graphic, Viral

Video, Commercial 

Video, TVCs, Short Film, 

Documentary

Copywriting

Creative Content

OUR SERVICES
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Performance Marketing  

We research and collect target 

audience files that match the 

brand’s campaign through their 

behavior on digital platforms

We create Remarketing Ads to 

help businesses connect with 

online users who have already 

engaged with them.

We expand the campaign by 

aiming at people who behave 

similarly to the brand’s target 

audience

GOALS
TARGETING

LOOKALIKEREMARKETING
Million

USER DATA
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Image/Video

Advertising Ad Distribution Tracking

Google

Registered Person

Data 1 Data 2: Lookalike data 1 (similar object)

Unregistered 

Person 1

Unregistered 

Person 2

Unregistered 

Person 3

Facebook

Landing Page/Lead Form/Post

R
em

arketin
g

Information

Ad Optimization Process
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Branding Strategy

 Scope of Work

•	 Brand Strategy Consulting

•	 Brand Positioning

•	 Improve Customer Experience

•	 Market Research, Competitor Research

•	 Media Message Creation

Brand Image 
Consistency

Create an
unique identity

Build, manage
& create trust
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KOLs/Hot
Fanpage

USPs

•	 Wide Network of KOLs

•	 OTA Network

•	 Online community system that owns turns big track

Kho Tàu TV 4,700,000+
Follows

102,000,000+
Monthly views

29,000,000+
Reaches/Month

6,400,000+
Interactions/Month

- Entertainment Video warehouse, catching the biggest trend in the 

online community.

- The number of followers ranks TOP fanpage in Vietnam, suitable 

for increasing  brand coverage especially with brands for female : 

Cosmetics, beauty, fashion, dining, travel…

- Popular age: 18 - 24

- Geographical distribution: Hanoi, Ho Chi Minh City.

- Gender structure: Female 67% , Male 33%
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Virtual Event 

USPs

•	 Studio, devices

•	 Producers

Webinar
E-Sport
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Case Study
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Dự án của chúng tôi

Trường đại học Phenikaa
Thông tin tổng quan
Trường Đại học Phenikaa đã nâng chỉ t iêu tuyển sinh từ
3500 s inh viên vào năm 2021 lên 4500 s inh viên vào năm
2022. 
Thách thức
Có rất nhiều đối thủ cạnh tranh trong cùng phân khúc
như Trường Đại học FPT, Trường Đại học Đại Nam,…

Trường mới thành lập được 3 năm nên chưa có sinh viên
tốt nghiệp và brandname còn mới so với thị trường

Các giải pháp của chúng tôi
• Tăng nhận diện thương hiệu

• Tr iển khai chiến dịch IMC nhằm tối ưu khả năng chuyển
đổi từ các Leads thông t in mang về.

Our Project

PHENIKAA UNIVERSITY
General Information

Phenikaa University has raised their enrollment target from 

3500 students in 2021 to 4500 students in 2022.

Challenge

•	 There are many competitors in the same segment such as FPT 

University, Dai Nam University

•	 The school has only been established for 3 years, so there are 

no graduates and the brand name is still new to the market 

Our solution

•	 Raise brand awareness

•	 Implement IMC campaign to optimize the conversion from 

information Leads
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Our Project

PHENIKAA UNIVERSITY
Idea
IMC “Experience Train” campaign

Main activities
•	 Advertising information Leads to enroll on multi-channels: Facebook, 

Google, Zalo, Coc Coc, Tiktok

•	 Partner with influential KOLs & Influencers with target audience

•	 Cooperate with Hot Channels that influence the target audience

•	 Apply software to optimize the ability to convert from Information 

Leads to students 

Result 
After 8 months implement, the campaign has achieved impressive 

results:

•	 More than 40,000 potential customers information collected

•	 More than 4,800 students enrolled, achieved 110% of the proposed plan

•	 The entry point of the school with the major has increased by 5 points 

compared to 2021

•	 Nearly 200 million impressions on digital platforms

Impressions

Student Admission

200 MILLION+

4.800+

Lead’s Students
Information 

Entry Points
for Majors

40.000+

+5
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Dự án của chúng tôi
UWE BRISTOL – PHENIKAA CAMPUS
Thông tin tổng quan
Trường Đại học UWE Bristol  xếp hạng 21/121 VQA và 401-500 
toàn thế giới .  
Chương tr ình đào tạo 100% nguyên bản của UWE Bristo l ,  Anh
Quốc nhưng học tại Việt Nam.

Thách thức
Đây là năm đầu t iên Trường Đại học UWE kết hợp với trường Đại
học Phenikaa để tuyển sinh chương tr ình l iên kết này nên chưa
có sinh viên và brandname trên thị trường.

Có rất nhiều đối thủ cạnh tranh trong cùng phân khúc đã có
danh t iếng lâu đời trên thị trường.

Các giải pháp của chúng tôi
• Triển khai chiến dịch IMC Campaign – tăng độ nhận diện cho
thương hiệu và tối ưu tỷ lệ chuyển đổi từ Leads học sinh. 

Our Project

UWE BRISTOL - PHENIKAA CAMPUS

General Information
•	 UWE Bristol university ranked 21/121 VQA and 401-500 worldwide

•	 The training program is 100% original by UWE Bristol UK but study in 

Vietnam

Challenge
•	 This is the first year that UWE University cooperates with Phenikaa 

University to enroll this affiliate program, so there are no students and 

brand names on the market yet.

•	 There are many competitors in the same segment that have a long-

standing reputation in the market 

Our solution 
Implement IMC campaign - increase brand awareness and optimize 

conversion rate from Student Leads
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Our Project

UWE BRISTOL - PHENIKAA CAMPUS
Idea
IMC “Transforming Future” campaign

Main activities
•	 Organize Webinars with the participation of Influencers in the field of 

education aimed at parents

•	 Organize online enrollment activities 

cooperate with Hot Channels that influence the target audience

•	 Implementing multi-channel advertising campaigns: Facebook, Google, Tiktok

•	 Apply software to optimize the ability to convert from Information Leads to 

students 

Result 
After 6 months of implementation, the campaign has attracted impressive 

results

•	 More than 5000 Leads of information collected

•	 More than 180 students enrolled

•	 Nearly 500,000 clicks to the Website

•	 Nearly 50 million impressions on Digital platforms

Impressions

Clicks to Website

50 MILLION+

500.00+

Lead’s Students
Information 

Students

5.000+

180+
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Dự án của chúng tôi
Trường mầm non Sakura Montessori
Thông tin tổng quan
Triển khai chiến dịch tuyển s inh học s inh cho Trường mầm non 
Sakura Montessor i  trong bối cảnh Co-vid 19

Thách thức
Trường đã tr iển khai rất nhiều chiến dịch Market ing tuy nhiên tỷ
lệ chuyển đổi thành học s inh chưa được tốt .

Trong bối cảnh Co-vid 19 có rất nhiều cơ sở mầm non vẫn bị
đóng cửa vậy nên cần một chiến dịch Market ing l inh hoạt theo
từng địa điểm .

Kết quả đạt được

• 1500 Leads thông t in phụ huynh thu về
• Đạt 120% KPI về tỷ lệ học s inh nhập học
• Hơn 3 tr iệu lượt t iếp cận trên nền tảng Digita l  

120%
Vượt KPIs đề ra

1500+
Leads thông tin phụ huynh

Our Project

SAKURA MONTESSORI PRESCHOOL

General information

Deploying student enrollment campaign for Sakura Montessori preschool in the 

context of Covid 19

Challenge

•	 The school has implemented a lot of Marketing campaigns but the conversion 

rate to students is not good

•	 In the context of Covid 19, many kindergartens are still closed, so it is necessary 

to have a flexible marketing campaign according to each location. 

Result

•	 1500 Leads of information collected by parents

•	 Achieved 120% KPI on enrollment rate

•	 More than 3 million hits on Digital platform

Parent’s Leads
Information

KPI Exceeded
1500+ 120%
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Our Project

MIKAZUKI

General Information
Mikazuki is a complex resort in Da Nang Bay, includes luxury 

villa, waterpark, Japanese thermae and restaurant.

Challenge
Being a new brand in Vietnam travel market, Mikazuki needs to 

build up image brand and have a place in competitive market.

Our solution
•	 Raise brand awareness

•	 Implement Performance Marketing campaign for each 

service in Mikazuki

•	 PR Booking
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Our Project

MIKAZUKI
Idea
Campaign “Dream Family Trip”

#FamiluTripMikazuki

Main activities
•	 Organise a minigame sharing a family trip on social network.

•	 Cooperate with communication partners

•	 Cooperate with hot KOLs and fanpage on social network

•	 Write PR articles

•	 Advertise on Facebook and Google to share Mikazuki image.

Result
After 6 month, campaign successfully got impressive numbers:

•	 Over 650.000 impressions

•	 Over 10.000 likes on Fanpage

•	 Over 60.000 engagements

•	 Over 40.000 clicks to Website

650,000+
Impression

10,000+
Likes Fanpage

60,000+
Engagement

40,000+
Clicks to Website
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Our Project

LG
General Information
LG Electronics, Inc (LG) is a leading technology company in the world. It produces 

electronics appliance, communication mobile devices, household appliances. 

When a lot of customers were interested in designing smart workplace at home, 

LG introduced to customer computer screen LG UHD/QHD 27QN600. Facing 

multiple screen choices in the market, objectives off this campaign was to 

highlight color display ability and safety to customer’s eyes.

Our solution
•	 Cooperate with KOLs to push impression and engagement with customer 

throughout livestream, product review video

•	 Cooperate  with hot fanpage on social media network to make review post, 

review video 

•	 Build up content strategy on hot fanpage and technologic group, design group.. 

to make customer believe in product

Result
•	 Engage with 1M customers while livestreaming

•	 Over 12.000 comments on product’s content

1,000,000+
Likes on Fanpage

12,000
Comments about product

123,000
Followers watching product review

41,000
Engagement on Fanpage
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Our Project

TECHCOMBANK

General Information 
Techcombank is one of the biggest joint stock commercial bank in Vietnam. 

In 2020, Techcombank launched service called Business One to support 

business in financial activities. Being a safe, convenient and cost beneficial 

solution, Techcombank wanted to spread this service to other company. 

Our solution
•	 Organise event

•	 Content Marketing

•	 Performance Marketing

Result
•	 Engage with 1M customers while livestreaming

•	 Over 12.000 comments on product’s content

•	 Over 123.000 followers watching product review

•	 41.000 engagement on fanpages
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Main activities
Implement marketing activities on multi digital channels, 

especially Facebook to engage with target customer.

Organise Webinar: “Business breakthroughs in times 

of digital transformation”, then livestream on fanpage 

Techcombank. Optimize advertisement to push engagement 

and conversion rate.

Result
Campaign successfully got impressive numbers:

•	 Over 4M impressions

•	 Over 500.000 engagements

•	 Over 100.000 livestream viewers

•	 Over 200.000 website viewers

Our Project

TECHCOMBANK
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Our Project

TPBANK
General Information
In October 2018, TPBank released the Savy mobile application - a 

universal saving app with rewarding interest rates that enables users 

to save more effectively.

Challenge
Launched at a time when few financial services were available 

on the market, the goal of the Savy app was to attract, establish 

consumer trust and enhance its brand image.

Key Activities
•	 Researched and analyzed customer insights. 

•	 Built content and optimized ads to expand the reach of Savy’s 

images and messages.

Result
•	 App ranked Top 1 3 days after its introduction 

•	 App held Top 2 position for two consecutive months 

•	 Over 300,000 users have downloaded the App
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Our Project

VNPT PAY
General Information
VNPT Pay is an electronic payment product of VNPT-Media Corporation. VNPT Pay 

allows customers to make online transactions and businesses to complete commercial 

transactions quickly and conveniently.

Challenge
As the competition in the e-wallet market increases, the most significant difficulty lies in 

attracting new users and retaining them.

Key Activities 
•	 Created creative videos and content strategies on social media channels

•	 Leveraged cross-platform advertising to attract users

Results
•	 Over 8 million reach

•	 Over 1 million interactions

•	 Over 100,000 App downloads

•	 Over 100,000 viral video shares

•	 Over 26,000 website visits
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Our Project

ACHECKIN

General Information
ACheckin is an intelligent attendance tracking solution 

designed for small and medium-sized businesses that 

need to manage employees’ data and other resources, 

assets, and equipment.

The Creative Idea
Through this campaign, ACheckin’s image would be built 

as a solution that helped businesses connect and inspire 

employees during work from home.

Challenge
The outbreak of the COVID-19 epidemic had increased 

businesses’ interest in intelligent business solutions. 

However, the rise of remote working has prevented 

ACheckin from reaching businesses directly.
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Key Activities
•	 Built content strategy on AChekin’s website & social media channels 

•	 Optimized advertising & PR 

•	 Organized an “Empowering employees during COVID-19” Webinar to 

increase brand awareness and introduce

•	 ACheckin solutions 

•	 Collaborated with KOLs who were leading experts in business 

management, communication & human resources

Results
•	 After implementing the strategies above, ACheckin has gained: 

•	 Over 48,000 reach Over 3,800 interactions 

•	 Over 16,000 Webinar viewers News coverage in more than 22 

newspapers 

•	 Over 295 businesses registered to receive product information

Our Project

ACHECKIN
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Our Project

SENDO

General Information
Sendo is a shopping application developed by FPT Online Services 

Joint Stock Company (FPT Online) to help connect consumers and 

sellers across Vietnam. Thanks to a different development model, 

Sendo became one of the two e-commerce platforms with enormous 

traffic in Vietnam in 2019. In August 2019, Sendo launched the 

SenLive feature, which helped facilitate more interaction between 

sellers and users on the platform.

Challenge
Amidst the COVID-19 outbreak, Sendo wanted to increase young 

consumers’ awareness of SenLive while simultaneously increasing 

the number of SenLive visitors.

The Creative Idea
“Sieu Sale nua gia - Streamer tranh ba” campaign.
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Key Activities 
•	 Collaborated with prominent streamers such as Ngan Assassin, 

Nam Blue, Misthy to produce content 

•	 Built a community of young consumers on Sendo 

•	 Leveraged advertising channels and collected user information

Results
The “Sieu Sale nua gia - Streamer tranh ba” campaign has achieved: 

•	 Over 10,000,000 impressions 

•	 Over 800,000 views 

•	 Over 20,000 shares

Our Project

SENDO



Contact us

Official     	  : Appota Building, No. 11, Lane 71, Lang Ha, Ba Dinh, Hanoi, Vietnam

Hotline   	  : 096 263 8099

Email           : sale@adsota.com

Website      : www.adsota.com

Fanpage     : fb.com/adsota


